
gramme for lamb, makes 

sound business sense. 

Wool quality has long been 

the hallmark of òOrrie 

Cowieó bloodline sheep 

Woolgrowers from all over 

Australia tell us they buy 

òOrrie Cowieó sheep to im-

prove their wool and have 

never been disappointed. 

They often report near leg-

endary improvement in 

wool cuts and quality 

straight from the first drop. 

Remember: 

 BETTER RAMS 

BREED BETTER LAMBS. 

òit is our desire that you pur-

chase profitable, easy-care 

sheep, capable of taking you 

quickly along the breeding 

path we have already 

forgedó 

Prices received for lamb 

and mutton have been con-

sistantly high for some time. 

This makes it tempting to 

sell ewe lambs for meat to 

increase cash flow rather 

than retain replacements. 

The National Ewe Flock is 

diminishing making replace-

ment ewes hard to source. 

Purchasing replacement 

ewes is an expensive exer-

cise as they can be as high 

as $170 each (source-SJ 

11/3/2010). It would seem 

a better business decision to 

breed those replacement 

ewes yourself. Therefore, 

selecting the best ewe 

lambs from your flock to  be 

your replacement ewe 

breeding flock makes good 

business sense and is not 

difficult to manage. This 

frees up cash for the pur-

chase of good ram genetics 

to mate to these ewes and 

improve your flock and 

profitability further. 

Research in WA has shown 

that a self-replacing merino 

flock was significantly more 

profitable in the pastoral 

areas, than dorpers, wilti-

polls and damaras.  Even 

though the merino flock 

used more labour the value 

of the ewes fleece was ex-

tremely important to profit-

ability. Therefore a self-

replacing merino flock cut-

ting quality wool, and to 

breed replacement ewes 

for a crossbreeding pro-

Replacement ewesñwhere from? 

 

This story can fit 75-125 

words. 

Your headline is an impor-

tant part of the newsletter 

and should be considered 

carefully. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the story. 

Develop the headline be-

fore you write the story. This 

way, the headline will help 

you keep the story focused. 

Examples of possible head-

lines include Product Wins 

Industry Award, New Prod-

uct Can Save You Time!, 

Membership Drive Exceeds 

Goals, and New Office 

Opens Near You. 

CFA ewes sold on-property for 
$135/head , in February 2010 

IMPORTANT DATES in 2010 
 

¶ 11TH AUGUST: ON-

PROPERTY RAM SALE 

¶ 10TH AUGUST: PRE-SALE 

INSPECTION DAY 

¶ 10TH AUGUST: PRE-SALE 

SHED òPARTYó 

¶ 4TH-5TH JUNE: òSHEARING 

OF RAMSó REENACTMENT 

AT NORTH TUPPAL 

¶ 16TH-18TH JULY: ASWS, 

BENDIGO  

¶ 2ND-3RD AUGUST: HAMIL-

TON SHEEVENTION 

¶  

¶ FLOCK RAMS ARE 

AVAILABLE NOW 
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Email:orrie_cowie@bigpond.com 
Website:www.orriecowie.com.au 

Ph 08 88545 250, fax 08 885 45 306, mob 0419 
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